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The Funny Papers 


. ..make circulation for 2,300 newspapers. They put up a six-foot statue of Andy 
Gump in bronze. They won the Preakness for Bud Fisher. They inspired Henry Ford to hope 
that Annie would soon find Sandy. They take in $6,000,000 a year. But the Tad of yesterday is 
less popular than the Tarzan of today. 


10, a large, easygoing, softspoken gentleman mean steady circulation, and features also mean, more than any: 
Of Rea Irvin visited he ollices of the New York 

Syndicate, on the tenth floor of the New York 
Tribune Building at 240 West Forty int Street, Man- 
hattay, Mr, Irvin was not appearing 


ss depends on the individual 
gely on the talent of the 
Iess-than-100 widely read tycoons 0 y. Imagine an industry 
‘director of the New Yorker magazine; instead b ‘with a payroll of 109, an industry whose production may drop 4 per 
ples of ich he had worked out during a recent cent when an individual producer stops producing. And remem 
Ns Europe and had tentatively christened the Smythes. He was that these producing units are subject to all the ils that fest i 
sees tor the entire Herald Tribune editorial staft had "heir to, Mr. Sidney Smith sneeres and 400 newspapers tremble for 
ved out to grect him. Aca ong table satat least ten Andy Gump. Which is why Funny Papers has become 30 Incor- 
g Awitant Editor Arthur Draper of the Herald porated. It is also why the feature syndicate, not the comic artist, 
Tribe and Manager Harry Staton of the Herald Tribune Syndi- handles the business end of the funny business, 
And only Mr. Staton, heavyset, smooth-faced, bakd-headed, 
presented af A. BESTURE syndicate i simply an organisation which sls 
‘Also nervous Were the {and usually owns) features to as many papers a6 it can per 
months ince the de suade to buy them. Will Rogers and Walter Winchell ate as much 
and highest ranked Tribune cartoonist. True, Mr. feature commodities as George McManus or Bud Fisher, Indeed 
Sunday pmge, was still appearing with Eddie two great syndicate successes of recent years were scored by the 
(familisily known as Eddie Mefitigas) drawing it just as he had MeClure Syndicate with the late Calvin Coolidge and King Fea- 
een drawing it for nearly two years. But the Briggs name was miss- cures with a comic character called Pop q 
ing. 90 Was something of the Bri ‘pecially since the — Harding Davis, who war corresponded the Span 
Herald Tribune had retrained, for sentimental reasons, from for a syndicate headed by James Gordon Bennet’s Herald, was 
1g "Papa love mama?” or "And so far into the night”=the two one of the first famed syndicate writers, But the comic strips take 
most fasnous recurring expressions int the Mr. and Mrs. dialogue. in as much money as all the rest of the features combi 
Mr. Irvin who might pethaps lead them out of uct stripy are the moutcharactriatic syndicate merchandle 
al Fees which Had been here are two kinds of syndicate. One has behind ita key paper 
‘consented 


im ALWAYS GLAD TO 
HELP AMBITIOUS YOUNG 
MEN WORK THEIR: WAY 
THROUGH COLLEGE 
WHERE 00 | SIGN — 


ight the Herald Tribune spinit of comedy wit 

the Smythes were accepted asa worthy Herald Tribw 

Staton's blue eyes shone happily beh 

(iho had a vastly exaggerated idea of what the Smythes were going. 

to carn for him) became even more genial than his usual genial 

sell, It was that most successful of all conferences: a mecting in 
ad been confronted and conquered. 


BERRIES 
Cea), 


excitement any tempest in a teapot. The comic 

‘A kiddy pants manufacturer 
die” or “Riddy” may appear 
per editor balancing the rival attrac- 
ps. Buc the problem in 


ponder 
tions of Lite Orphan 
dollars and cents may be Hao i 

Ttween yo.and 75 per cent of the readers of any news 
fol a laine regutly, OF 2goo US. dati, only two 
Chany importance (New York ‘rimes, Boston Transcript) see fit 
to cant without funnies, US. Funny Baper. fn. (and we shall see 
that itis very Ine) grosses about $0,000,000 a year. Some twenty 
comicstrip headliners are paid at leat $1,000 2 week for their 
eis ti the adverse fs suecumbot to the comic (ce Page 
ti) and in tog spent well ver St.000.000 for comic paper space 


There are nearly go commie strips now appearing in US. news 
papers. It is an'old. publishing axiom that features, mot news, 


MR. H. T. WEBSTER'S INFERIORITY COMPLEX 
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ora string of key p: independent with no jour- 
nalistic home grounds, King Features, Hearstowned, is largest 
example of Type I. Mr, Hearst was the godfather of the funnies 
(although the late Joseph Pulitzer disputed the sponsorship) and 
King still handles many of the old strip stand-bys whieh have Rour- 
ished since 1910 or longer. Old-King-timers include George Me 
Manus (Bringing Up Father); 
Rube Goldberg (Boob McNutt); 
Cliff Sterrete (Polly & Her 
Pala); HH. Knerr (Katzenjam: 
mer Kids); George Herriman 
(Krazy Kat). Newer King-pins 
are Milt Gross (taken over from 
the late New York World), Per- 
osby (Skippy), E. C. Segar 
ible Theatre Starring Pop- 
€ye), and Billy De Beck (Barney 
Google). King features are usu- 
ly drawn in the old tradition 
that a comic strip is supposed 
ly comedy. 

is the Ci AEARY. 
cago Tribune Syndicate, with one of whee adventures is repro: 
the Chicago Tribune and the auced above, is the conception of one 
New York Daily News its key | Carver Pusey (above) Pusey is 
pers. Joseph Medill the only sxip exiting without benefit 
aiterson is reptited to be the of balloons Sometimes a minor char 


penis Serer speaks but for the mow part 2 
Reectatbes cng nee Trib- trip is purely pantomime. Mr. Pusey 


ie od a fam near’ Philadel 
Sidney ‘Smith (the Gumps). worls may av night to avoid the 
Other higher-ups include Har- temptation of looking out the win- 
old Gray (Little Orphan Annic), do. The: Four Marx Brothers liked 
Frank King (Gasoline Alley), Bye farm and Benny remain Ris mx 
Frank Willard (Moon Mullins), jor loves. Benny, whimsical, appeal- 
and Ghester Gould (Dick ‘Tra: Ing, brings in about Sy00 weal 
cy). The Tribune specializes on 

continued:story strips—the Gumps, started in 1917, pioneered 
the type~and does not look for a laugh in every issue. Whether 
you like the continued-story strip or whether you don’t doesn’t 
alter the fact that it represents the trend of the last ten years. 


Other syndicates with home newspapers 
with the Newspaper Enterpri 


tures which, alor 


clude United Fea 
Association, is 


‘owned by the Scripps-Howard papers. Tarzan of the Apes is the 


pride of United; it represents dhe comple 


rip triumph of narra 


tive over comedy. United has most of its artists on salaries (instead 


of splitting the gross revenue with U 


GOLDBERG'S INVENTIONS 
3 red by a serious and 
Complicated device detigned to weigh 
the Dorid Thi inruntent wes bi 


be 
was. studying. 

thought dhe invention was funny, 

ast even tanler 1 was cab a 
“barodik:” So. profoundly did the 
barodik impress Goldberg. that “he 
‘ried the fuanyinvention theme in 
Bs diy serps: Now “rary a Goh 


trates the syndicate 
wd the artist couch: 
ant, There is also the Herald 
Tribune Syndicate, already 
mentioned in connection with 
vd Mrs. and the Smythes. It 
haps the most civilized of 
them all. Since the death of 
Briggs, H. T. Webster has stood 
in lonely grandeur among Her- 
ald Tribune celebrities. 

“The independent syndicate is 
‘at the disadvantage of having no 
metropolitan paper to plug its 
features. But some of the inde- 
penidens, survivals ofthe period 

fore the major newspapers got 
their present grip on syndicat- 
ing, retain major stars. ‘The Bell 

indicate of New York has Bud 
Fisher and Fontaine Fox. The 
McNaught Syndicate, also of 
Manhatian, has the daily Rube 
Goldbergs (King has the Sun- 
days only), Harry Tuthill (Bun 
gle Family), and—not a comic 
feature—Will Rogers. A strong, 
though not spectacular, syndi- 
cate is that of George Matthew 
Adams, which has built up an 
enormous following of small- 


town newspapers which the big syndicates were too busy to notice, 

Gone are the days when syndicates battled one another for head 
funnymen, when Mr. Hearst had the law on Bud Fisher for jump- 
ing over to the Wheeler (now Bell) Syndicate and on Rudolph 


‘Proressor Lucire GoRsoN ZOLA 
BUTTS A. INVENTS A SIMPLE 
BOeKMARIE~ WHEN You Pick UP. 
GLASSES (A), MOTHS (8) FLUC oUT 
OF HOLE Ce) AND EAT UP-Sock(D), 
ALLOWING TEAR-GAS BOMB) To 
EXPLODE ON) SURTACE CF)- Bos G) 
SHEDS TEARS (H) INTO SPonice (1)- 
EXTRA WEIGHT PULLS SuiTeH G) 
AND. PROJECTOR (K) THROWS 
{MAGE CL) ON Book (mM) = AGE Is 
FACE CP MANS WHO STOLE WIFE oF 
DURE (A) = ANGRY DUJARE STARS. 
FACE WITH KAIFE (0)-KNIFE Goes. 
THROUGH PAGES UAmIL IT HITS PET. 
eee) 
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Dirks for taking the Katzenjammers to the World. The Big Four 
have a gentleman's agreement not to entice one another's head- 
liners. The agreement is faithfully observed, what with all the 
syndicates’ having more features than they can possibly sell. The 
anti-raiding rule, plus the fact that the syndicate nearly always 
‘owns the copyright to the strip title (and so can substitute a new 
for the original creator) has gone far toward standardizing 
strip business, Clare Briggs 
had his own copyrights: Percy 
Crosby, Fontaine Fox, and Bud 
isher also publish under their 
own aus hers. are 
hired 


HAT the syndicates get for 
their funnies is best de- 
scribed by saying they get what 
they can. Theoretically strips 
ae priced in proportion to the 
reulation of the newspaper 
United 
king this p 
slightly more than a figure of 
speech, The cheapest comics are 
those that go out in what is 
called a blanket service. When 
you buy blanket service you get 
A group of features, including 
comic strips, and_pay a lump 
sum for the lot. ‘Thus Central Renghticate ate or 
Press Association, a King Fea- han t0x0n.00 copies i 
tures subsidiary, ‘sends out in eighteen languages. His strip (above) 
fone large batch a service con- Hat (0 ox writer, two Bot 
sisting of news pictures, a Wash- ecg." M, Burroughs probably gets 
ygton letter, a sport cartoon, 


about 
health column, a fashion illu 


tration, an editorial cartoon, 
omic strips. T 


jelieve It or Not), a crossword puzzle, and four 
hot more than $20 a week. And George Matthew Adams, the rural 


TARZAN'S 


creator, Edgar Rice Burroughs 
(above). has been such a busines suc 


ga 
hh of Los Angeles 0 


alled Tartana, He got $400 
Princess of Mars and $y 


cartoon called Did You Know? 


specialist, offers a ten-item blanket service for $10 a week. So one 
of Mr. Adams’ strips would probate at fourteen cents a day, 

Features sold by themselves and not as part of a blanket service 
havea price of $¢ a week, a maximum of $goo. But the 
$3 low is often violated and the $300 high is never reached. Even 
3 metropolitan newspaper (in any metropolis but New York) can 
get an eight-page Sunday supplement of topnotch strippers for 

from $300 to $500 a week and a 

supply of daily comics for less 
than the cost of the Sundays 
alone. The whole rate structure 
is thoroughly chaotic and de- 
pends largely upon the purchas- 
Ing newspaper's strength in 
territory. But even a strip with 
an average weekly price of $10 
a week has a gross income of 
$1,500. week ifit be sold to 150 
newspapers. Which is how the 
strips get into Big Money. 

is also how the artists reach 
the same objective, The headlin- 
ers usually get 50 per cent of the 
‘gross income. (This division 
standard with the Chicago Trib 
tune artists and most of the other 
syndicates give the creator at 
Teast a fifty-ffty split.) Nei 
{gross nor net figures are matters 
of public record and many of 
the comic artists have incomes 
from other than comicstrip 
sources, Clare Briggs, for exam- 
ple, whose strip income in 1927 
and 1928 was quoted at more 
than $100,000 a year, was be- 
lieved to be doubling that fig 
ure through his advertising cartoons for Old Gold cigarettes, 
Johnny Gruelle, who draws a page called Brutus for the Herald 
Tribune, also originated the Raggedy Ann dolls and books. High- 


KRAZY KAT 
comes from the pen of George 

Herriman (above) an oldtimer in ear 

toonling. He started back in Sua) 

‘sco along with Tad and Fisher. At 
best. the Keary Kat strip. (below) 

his all the impomible plauuibiity of 

Alice in Wonderland. plus the plain- 

tive note. that. Chatlle Chaplin 0 

often struck. In fact, Kenny's Brick and 

Ghatlie's Cane are 

skin. Kray 

the wsual 6 

‘man, shy, modest, self-effacing, dl 

Himself overvalued, too highly paid, 

at about $730 a week 


est paid ‘comic artist today is undoubtedly Walt Disney. But 
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although Mr. Disney's Mickey Mouse ap- 
pears both asa ted cartoon and asa 
‘comic strip, the animated Mickey accounts 
for by far the largest portion 
600 annual income which Mr. Disney sup- 
posedly collects. And animateds are really 
a separate form of the comic art, They were 
originated by Winsor McC: 
strip called Little Nemo, nated 
Nemo as carly a 1909. Du Max Fleischer’ 
Ouvotthe-Inkwell was so conspicuously 
the first animated success that Mr. Fleischer 
is often cited as father of animation. Since 


tion has also been accompanied by vocaliza- 
tion. Thus Paul Terry has his Terrycunes 
and Mr. Disney alternates his Mickey 
Mouses with his Silly Symphonies. It takes 
from 6,000 to 7.000 individual drawings to 
produce a reel of Mickey Mouse, but Mr. 

isney (aided by a whole staff of animators) 
turns out thirteen Mickeys and thirteen 
Symphonies a year. 

Gonsidering only the comic artists whose 
newspaper strips are their only source of in: 
come, Bud Fisher (Mutt & Jeff), Sidney 
‘Smith (Andy Gump), and George McManus 
(Bringing Up Father) are usually consid- 
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NOW THE CHARACTERS IN THE COMICS ARE SPONSORS OF YOUR ADVERTISING 


ered highest earners. Al are popularly rated at from $2,000 to 

.000 a week, but popul (es their incomes, 
and the comic artist who actually nets $2,000 a week in this depres: 
sion era is rare if not extinct, The following estimates (of weekly 
income) are much lower than the figures usually circulated, and 
for that reason are much more neatly correct. Also, they aim to 
show income classes rather than to guess at dollats an 


Sidney Smith The Gumps 


Bud Fisher Mutt & Jeff r 

George McManus Bringing Up Father 1,600 King Features 
(Hearst) 

1,600 Chicago Trib: 

une 

1,500 King Features 

and MeN: 

1,400 M 

Syndicate 

1,400 King Features 

11400 Bell Syndicate 


Harold Gray Little Orphan Annie 


Rube Goldberg Boob MeNutt, ete. 


Harry Tuthill Bungle Family 


Perey Crosby 
Fontaine Fox 


Skippy 
Toonerville Folks 


1,200 United Fea 
tures 

1,200 Chicago Trib- 
tune 

1,200 King Features 
1,100 New York 
Herald Tribune 
Syndicate 

1,100 Bell Syndicate 
1,000 Chicago Trib- 
une 

1,000 King Features 


Edgar Rice Burroughs Tarzan 


Moon Mul 


Billy De Beck 
H. T. Webster 


Barney Google 
Timid Soul 


Sol Hess 
Frank King 


Gliff Sterret 
F YOU w 


The Nebbs 
Gasoline Alley 


Polly & Her Pals 


nt to become a comic 

away from art schools. The academic traini 
you an jllustrator’s viewpoint and techn 
artist whose appeal lies mostly in his drawing has small chance of 
comicstrip success. Jefferson Machamer, for instance, does nicely 
with his drawings of young ladies siting in men’s laps and exhibit- 
ing at least one garter. But Mr. Machamer got nowhere with a 
comic strip called Petting Patty, partly becatise comicstrip girls 
should not be too evidently female and partly because Mr. Mach: 
amer thought more in terms of pictures than of action. 

‘Your wisest course would be to get a job as office boy, preferably 
in the art department of a syndicate. You would get your training 


tist the first point is to stay 
g is likely to give 
Even the popular 


by the Chicago Tribune, read 
with 
Tends the advertiser 
roan Anni and ote Chic Tribe fa 
Alone with the amercen Weebly (i 
‘he Comic: Weekly 
Sonal mont expemsive 


ing eleven Sun- 
culation of 4 800,000. Metropolitan 
support of Andy Gu le 


(Hearse Sunday maga: 
dnd. Metropol 
ertising. purchases per Page. 


by imitating the local strippers. 
By and by one would let you do 
the lettering for his “balloons” 
(i. 4 dialogue), put_in back- 
grounds, suggest gags. Then you 
might rise to the position of be- 
ing his understudy, doing the 
whole strip when he was unwill- 
ing or unable to turn it out 
himself, You might even become 
his successor, for with syndicates 
owning copyrights, the co 

artist sometimes goes into invol- 

You 


not rely too i- 
tance prospect however because 
comic artists sometimes go on 
forever. And you may become fine? 
so imitative that you can never that the funnies te the most popular 
become creative. Sad isthe story portion of the newspapers Pheir 
‘of the boy who reputedly drew audience is composed largely of a 
so much for Billy De Beck that pct, adits. If the populace. tacks 
by and by everything he did : 

looked like Barney Google. So 

you had better devote your spare time to devising a character and 
astrip of your own. And—perhaps in one year, perhaps in ten—some 
syndicate may decide to give it a trial. 

Tf you have acq strip of your own you will probably oc- 
cupy a studio with several others of your kind. It will take you 
from two to three hours to draw a daily strip, which usually has 
four or five pictures (or panels) and from eight to ten hours to 
draw a Sunday page, which is usually in twelve panels, The Sun- 
dday page is also a color page, but this does not bother you much 
because you make a blackand-white outline and the syndicate 
takes care of the coloring. Yc ures as you draw them are 
about twice as large as they are when they appear in the newspaper 
(in the case of the tabloids, the reduction is correspondingly greater, 
which is what gives the tabloid funnies a grotesque quality of their 
own). You are supposed to keep eight weeks ahead on your Sunday 
pages and from two to three weeks ahead on your dailies. If you 
are wise, you will be careful about this item because nothing makes 
the syndicate manager angrier than a comic artist who is late with 
his strips. The fact that you have to “be funny” (or at least that 
you have to get out a strip) for every day of every week of every 
month of every year never ceases to bother you. But after you hav« 

[Continued on page 92) 
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been drawing your strip for 2 year or so 
and have it pretty well established you 
realize that nobody expects it to be exeru- 
ciatingly funny on all occasions. Whether 
‘you continue to think it is ever funny de- 
pends a good deal on your personal tem- 
perament, Nothing looks more serious than 

ic artist bent over his drawing board, 
whittling out his little creatures with all 
the verve and élan of a bricklayer laying 
bricks. But the comic artist usually de- 
velops a very healthy ego with respect to 
the merits of his particular strip. “This 
is the best strip in the world,” Percy Cros 
by sed to tell his syndicate, and inthe 
event of any argument he was always ready 
to walk out with the bests the world 
and distribute it himself, Similarly Mr. 
‘Ham Fisher, whose Joe Palooka has been 
the greatest successes of recent years, 
te definitely of the opinion that Pa. 
looka is the leading comic character pro- 
duced hy the Fi . despite the fact 
that another Fisher, Harry Conway (Bud), 
no Telative of Ham's, retains a wider fame 
with Mute & Jeff, 


EANWHILE you will work under cer- 
tain definite cartoonists’ taboos. You 
‘cannot show a character taking a drink and 
of course you cannot show a character 
drunk. You can show the Wife character 
assaulting the Husband character with fists, 
dishes, rolling pins, fingernails, and all man. 
ner of miscellaneous weapons, but you can: 
not show the Husband character inflicting 
reprisals on the Wife. Profanity is not al 
lowed although dashes, exclamation marks, 
and stats may indicate otherwise unmen: 
oniable expletives, Sailor Popeye is 
ularly dependent upon the dot and 
Tanguiage, and one of Popeye's mid-west 
readers once complained. that his. sinall 
daughter, reciting Popeye aloud, had filled 
the blank spaces with exactly the words 
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that Popeye was presumably saying. How: 
ever (as the syndicate manager pointed out) 
it was certainly not Creator Segar's fault if 
the little gir! knew bad words for she cer- 
tainly could not have learned them from 
Popeye. 

Advertisers must never be offended. Once 
Mr. Cliff Sterrett (Polly & Her Pals) drew 
a strip in which a bullet-proof vest, after 
resisting bullets, axes, steam rollers, etc. 
was sent to a laundry and of course came 
back in unrecognizable shreds, Whereupon 
laundry men everywhere protested, law 
suits were threatened, hard words ex- 
changed. Mr. Sterrett also had the habit of 
using the word “prune” as an epithet, i. €. 
“You poor prune.” Whereupon California 
prune growers wrote to Mr. Sterrett, com 


at them. Occasionally an 
will have a special prejudice which it ts 
very difficult for a syndicated strip to 

serve. Because a snake once frightened the 
editor's son, the Kansas City Star has a 
house rule against showing any reptile 
pictures. This prohibition is hard” on 
Harold Foster and Rex Maxon, artists of 


dividual paper 


episodes can- 
nsas City. Strips with 
pretty girl” characters can make the girls 
pretty but not too fleshly. Thus the 


Mickey (HimseLF) MeGuine 


FONTAINE FOX 
His Toonerville Trolley is still 
meeting all the trains. But he has 
also created 2 gallery of Toonerville 
yeople-inclading tough Mickey 
McGuire. who lives on the wrong 
side of the railroad tracks. 


¥F 


heroines run to the mannequin type and 
‘conduct themselves with notable decorum. 

After many years, provided you survive 
the wear, the tear, and the thirst thercof, 
you will get to the point of playing in the 
midawvinter Florida tournament of the Art 
ists and Writers Golf Association, Leading 
spirit in the Association is Grantland Rice, 
although Rex Beach won the 1933 tourna’ 
ment, Here you will meet literary celebs 
ties like Bruce Barton and Clarence Buding 
ton Kelland, as well as real artists such ay 
John La Gata and James Montgomery 
Flagg. You will also be one of the deans 
of the comicstrip business, ready to hold 
forth on the comic strip as great and native 
American art form and purveyor of good 
clean mirth to U. S, millions, You may 
also have a tired feeling and an understudy. 


LL comic strips fall, as suggested, into 
fone of uwo classes—the “gag” strip or 
the “continuity” strip. In the gag strip some: 
thing funny has to happen every day, Also 
the easual reader should be able wo pick 
any copy of his newspaper and get a laugh 
‘out of the funnies, There was always at least 
ie laugh in every Tad (T. A. Dorgan) 
picture and you did not have to spend your 
lifetime following Tad to get the point 
Rube Goldberg, Cliff Sterrett, and) Milt 
Gross remain as specimens of the gag strip: 
Webster and Fox of the gag strip in a 
single picture. 

or the continuity strip the same char. 
acter are carried through an endlen seris 
‘of episodes, interest depending upon fol- 
Towing them from day today, week to week, 

month, year to year. One of the 
ity strippers, Frank King of Gaso- 
ley, has had Skeerix—who started as 
a simall baby—grow up with the strip, but 
thus far the other serials have avoided this 
final realistic touch, Andy Gump started 
the continuity vogue in 1917, and there was 
4 time when the question of whether Uncle 
Bim would marry the widow Zander agi- 
tated the same millions who, later hung 
breathless on the progress which Amos anc 
Andy were making with Madame Que 
The radio took the serial technique bodily 
from the comic strips; indeed Harold Gray's 
Little Orphan Annie and Percy Crosby's 
Skippy are now on the air as well as in 
the papers, 

Many of the continuities do not pretend 
to be funny and some pretend not to be 
funny. The latter class has entirely replaced 
humor with cheap narrative, It includes 
Ben Webster's Career signed by Edwin 
Alger (pen name of Radio-News-Commen- 
tator Jay Jerome Williams) and Frank Mer- 
riwell signed by the late Burt Standish, 
Merriwell’s creator. But most potent, most 

ypular serial is Tarzan of the ‘Apes. 
Fits carries wie! signature of Edgar Rice 
Burroughs, although Mr. Burroughs actual: 
ly signs nothing but the checks he cashes. 
‘The Tarzan strip is even more inane than 
the famous Tarzan books. It suffers from 
the fact that one man writes the daily 

[Continued on page 95} 


continuities for the artist who draws the 
daily strip, another man writes the Su 
continuities for another artist who draws 
the Sunday strip. Neither sc 2 pays 
any attention to what the other is concoct- 
Interested even in where he left his own 
Taran last week or even yesterday. 
The strip wanders through continents 
cannibals with incredible incoherence 
millions of people follow it with bated 
breathe ‘Thel mition plore ‘Terasn do 


1 the daily man dues not seem much 


ly on. the sex appeal. of Swim 
Weissmuller, leaping. from 
ich, draped only in Maureen 


strips are roma 
apes, ape 
neral often mean no good 


and savages in 
to the fe 

ing, the progress from 
tinuities to serials represents the descent 
of the comics in easy steps for little intelli 


characters, Generally speak 
through con 


VEN the comic artist who is funny 

his drawing board is» 
ny away from it, George MeMa 
Up. Father). is 
worker r 
clockwork schedule “Rube Goldbe 
off to Florida in February: he left with his 
Sunelay pages drawn ahead to July, Paul 
Robinson (Eta Kett) is a deacon in a 
church at Belleville, New Jersey. Harry 
Tuthill (Bungle Family) lives in St. Louis 


MILT GROSS 


PERCY CROSBY BILLY 


is great cause has been making He used to sell neckties at Marshall 


great progress Fields, 


The Funny Papers 


Continued from page 92} 


with two grown s 

tan only twice year 
Polly & Her Pals) works 
| lives in a pleasant apartment overlook 


nephews, visits M 


ment from inmun 

detective stories. Typically, th 
saves his color for his Sabbath strips. 
But exceptions of 


o him the world really 


by a distinct st 
into the old Park Row 
a waxwork exhibi 
ants, sat himself down 
nd solemn, In came a 


Whereupon Ta 
the old lady stared in amazement, winked 
At which the old lady ser 


nd waved his. ai 


muthor of Skippy. was once 
is no longer) the despair of his syndic 
arrived long overdue 


sometimes with their points either so mi 
or so subtle th 


he newspapers used 
wire the syndicate to explain pl 


A Gallery of Comic-Strip Artists 


will soon have “The Smythe 


the jokes were supposed to be. But in recent 
years, Mr. Crosby has entirely reformed. 
Becoming interested in the Prohibition 
question, on the Wet Side, Mr. Crosby 
turned ito a Personal Bone Dry, abjured 
alcoholic. stimulants totally and perm: 
nently, He then wrote a book, Cartoonist’s 
Philosophy ed Prohibition, Gang 
sters, the Lowered Standards of American 
Womanhood (which was learning to drink 
in speakeasies), and many other contempo: 
ary abuses. No publisher would 

manuscript so Mr. Crosby had it printed 
his own expense. He then wrote another 
book, called Patriotism, which maintained 
that U.S. Catholics were living under 

that G 


a Red Spy, and that 

1¢ prophet. Like 
all crusaders, Mr, Crosby has a weakness 
on controversial topics withou 


for writ 
detecting the controversy. bi 
profusely illustrated with 
uid have had a considerable sale, 
Mr. R. Sidney Sn 
his drawings beta that 
he had better simplify his name, has taken 
himself and Andy Gump with intense seri- 

‘ousness, He feels thy 
x valuable human documen 
ologists of the future will earth, 
with glad cries. Mr. Smith has a six-foot 
we of Mr, Gump on. his Lake Geneva 
[Continued on page 96 


WENSTER SIDNEY SMITH 


st tis Bcing the real Analy inv browe might have been 


Andy iy bras, 


CLIFF STERRETT GEORGE MeMANUS: 
is Polly was fire pretty giel in To annoy him, suggest that he 


resembles Jiggs 


Investment Review and 
Management Services 


rendered by our Trust Department 


You ‘can secure competent service and conserva: 
tive advice in connection with your investments 
through the Investment Review or Management 
Services rendered by our Trust Department, under 
which we furnish: 


1, Single or periodical reviews of securities 
placed in safekeeping with us, with recom- 
mendations as to investment changes. 

2. Continuous management of investments 
placed in safekeeping with us; we will assume 
the complete management of the investments, 
or will undertake such management subject 
to your approval of our investment recom- 
mendations. 


We shall be pleased to quote fees for these ser- 
vices and to furnish detailed information on request. 


No Securities Purchased 
From une Agitiate rs 


vet, pure 
fectrites fron eu aecunty otic, 


| Ia prctases vast 


Investment Management 


ty Our Tras Deparient 
ith thie, pany, we — 
1 aere 


Guaranty Trust Company | 
of New York 


140 Broadwoy 
FIFTH AVENUE ot ATH STREET 
MADISON AVENUE ot GoTH STREET 
LONDON FARIS BRUSSELS LIVERPOOL HAVRE ANTWERP 
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estate. It is mounted on a six. 
foot pedestal, is done in real 
bronze, and is a Landmark not 
keenly apprecited by many 3 
Lake bh, at try 


the Palmolive Building ( 
| the Tribune office as too noisy 
and subject to inte 
Gump started int 


day papers. In 1932 Mr 
signed a new fiveyear contract 
1 Gray (Little Orplis 

in 
Minois, first did lew 
Is, ete. for 


aching sentimentalisin 
portant character is 

Last J 
nsole involving the 


Wi for him, 
el the following 
PLEASE DO_ALT 
YOU CAN TO HELP ANNI 
FIND SANDY STOP WE ARE 
ALL INTERESTED (signed) 
HENRY FORD, Suspicious, 

and the Tribune 


mp. The Or 
dailies and 100 
Sundays. 
Harry Conway (Bud) Fisher 
has, in Mute & Jelf, the oldest 
living and the first of 
‘daily strips. Back in his early 
San Francisco days he went 
other cartoonists 
ig t0 have the 
the world 
dollars out 


fe the most popular strip 
und did make a 

fion from it 
horse races—Mutt 


ted! his success by buyin 
ig stable, His best horse wats 
Morse (named for his 
mother). Fisher was en route w, 
Europe when Nellie Morse won 
S58.000 Pre 


kidding,” 3a 
was all. Fisher anmed his horses 
for friends and aequain 
Bud Fisher, tor inselt 

ad a horse 
ward Swope, at it 
spends much af 

ihis time in Europe, In tg2y he 
the Countess Adena de 
ied! on the 


Leviathan, They wer 


i 

Fisher was the first 
copyright his own strip. He has 
a passion for excelling people, 
devours the World Alinanae s6 
that he will know odd faets and 
statistics, During the avi Me 
He yea all the 


Europe, 
ments ie has, 
able 10 give his u 

teution to Mutt & Jel. But Fish 
er's is not the only ghost 
walks through the fanny pages, 


RAZY KAT HERRIMAN 
btedly the wo 
nest Garten 


in Hollyw 


wrecks The will nor be 3 
tide his hose and is 
(king) ill ne 

son 
fora pay red 
tee ae 


actually be worth. 3 
Id probably be both 
nd bewildered at the 
ms often made 
quality of hamor in 
lice in Wonder 
Jand, and Charlie Chaplin, 
Rube Goldberg. probably 
works closer w the Tad wadi 
tion than any other comic 
[Continued on page 08} 


st. He got into the comicstrip business 
through an accident of newspaper make-up. 
He was drawing for the late New York 
Evening Mail a sport cartoon. The space 
reserved for this cartoon was seven columns 
wide, but the three center columns were 
deeper than the side columns, thus erea 
a kind of bulge which 
“led, Mr. Goldberg ¢ 
Adams, then a Mail columnist. F. P. A. 
suggested that the space might be filled 
with a drawing showing somebody a 
that people 
returned vaca 
Mr. 
contained Foolish Ques 
I. a gentleman who had 
fallen off the Flatiron Building and a Fool- 
ish Questioner asking him if he had been 
hurt, Soon Mr. Goldberg abandoned sport, 
embraced con 
One of the few comic 
een successtul with non-picto 
Milt Gross whose Nize Baby, 


sts who have 
ial humor is 


ize Baby 3 
artooninng funeti 


ent 
ted 


and idl 
(manner 
abbing along, 
seventh Street one eventing he got the 
rat strip ec around 
the idea of a lunatic’s getting out of an 
iewing the i utsidle 

refuge again at 
ane, From. this, idea pro: 
wloose, which began int 
spearinng. But the Count 
ge, although still, 


umned F 
J. which buurlesg 
genera 


gag and is still 
is now pe 
none too well balanced. 

Mr. Gross, HT, Webster, En 


ie Bush: 


Funny Paper Advts. 
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miller (Fritzi Ritz), and Dow Walling 

(Skeets) work together in an office on th 
fourth floor of the Chry itd 

all relics of the old 


large, 
pipe in every pocket and a mild disposition. 
A fev years ago he was allcted with a kind 
of paralysis of the right hand (ometh 
like writer's cramp). learned to draw 
his left hand without interrupting his comic 
‘output, Oncea young lady visiting at Room 
1405 looked over his shoulder at a cartoon 
which there were several figures, 
claimed, “My, Mr. Webster, how do 
take then all look alike?” Inasmuch as 
1¢ figures were supposed to represent dif- 
ferent people and looked alike only because 
Webster had become 30 used to drawing 
standard Webster face and figure, the artist 
vwas far from pleased 
do not bother 
bright ideas which everyone forces upon 
them. 


COMIC tips tave, occasionally been 
reported by the intelligentsia (such as 

pert Seldes and the late Wil 
10) as great and indigenous recor I. 
fe. Their capacity for holding the mir- 
tor up to nature is, however, extremely 
jtetl—the mirror is at best one of those 
icky glasses in which Coney Islanders see 
ted, flattened, oF other 
rally distorted. 
tion as a 


when American literature in general was 
saccharine and imitative. The meaner and 
Tittler aspects of American life and char- 
acter were lampooned in the funnies long 
before Sinclair Lewis discovered Mai 
Street or Babbitt, And strip pictures 
catured U. S. manners and mores at a 
shen the motion picture had Mary 
ford, America’s sweetheart, as. its. fairest 

ed by neither a literary 
training nora literary tradit their 
material from the life they observed around 
them, the comicstrip artists presented a se- 
ries of extremely pointed (and fundamen: 
tally illnatured) comments on the Amer 
ican public, which promptly roared with 


laughter and came eagerly back for more. 
U.S. funnies flourish in South America and 
the United Kingdom, have reached even 


Japan. Butonly England produces its own 
very dull—comies. 
With the subst 

terest in what is essentia 
medium and with the fur 
into the pictorial reproduction of cheaply 
romantic and sentimemal stories, the 
comics haye Jost much of their old. vitality. 
Mr. Herriman, away from the world 
the syndicates, has created his own small 
desert universe in which Krazy Kat and 


sition of a narrative 
a hitandran 
degeneration 


tie reality. Mr. Gol 


ry 
continue the old tradition of the better gag, 
sttips, and Mr. Webster and. Mr. Fox are 


mayndicate as opposed 
piratic and fir a the 


fact 


sacrificed its original sp 
realism. It is someth 
Tittle withered and cus 


‘The thriving but uncultured children of the depression. 


F IN 1ga8 an advertiser had been told 
that he could advertise in the funny sec- 


tions of S 
show por 
Itt had been further explained that 

the form of 


ic strips with crudely 
tulking in crudely lettered dialogue h 
difference would have changed to disap- 
proval, And if he had been then informed 
that for the privilege of associating his ad- 
vertising message with the adventures of 
Jiggs and Maggie and 


Je Orphan Annie, he 
pay from $16,000 to $17,500 a page, 
he would probably have decided that he 
ing interviewed by a lunatic. 
nce the depresion digi 
longer as sacred a word as advertisers and 
agencies once considered it. The two 
6st priced advertising mediums in the world 
lay are the Comic Weekly and the Metro- 
‘ewspapers.* Comic Week- 


“except that Hearst's American Weekly, with the 
same tirewlation and the same public as Comic 
Weekly, charges the seme rates. 


+98 


newspapers w 5 
45,000,000. Your Comic Weekly advertising 
Appears in the Sunday funny section of 
these seventeen papers. costs you $16,000 
a page, or $17,500 for the back page. Met: 
vopolifan includes eleven newspapers, 
headed by the Chicago Tribune and the 
New York Daily News. Metropolitan sells 
pages for $9,000, full pages for $17,000. 
Previous highs for color_pages were the 
Saturday Evening Post ($11,500) and the 
[Continued on page 101] 


Ladies’ Home Journal ($12,500), both now 
subject toa 10 per cent rebate. But 
Comic Weekly and Metropolitan 
dren of the depression (they d: 
tively, from January, 1931. and 
they have ound many a buyer for the 
costly space. In 1932 Comic Weekly sold 
sixty-nine full pages, its adver 
therefore exceeded $1,000,000. ’ 
politan expects to report as good a record, 
Thut the fact that comic sections do such 
aa brisk business at such a stiff price is not so 
startling as the fact that they do so much 
business at any price. 1 
2,000,000 more circul 
Home Journal or the Post 
ve on it family-foramily basis. But 
dvertiser 10 y down to 
but considerably below the level of the 
ips themselves does constitute a 
‘conspicuous and startling sign of the t 
e Comic Weekly and Metrop 
ly outlets for advertising comics. 
Many a daily paper has blackand-white ad: 
vertising pictures aping its daily comic 
Strips, andthe third cover of the March, 
‘MeCalls blossomed out with an exact 
reproduction of one of the Sunday page 
comic advertisements. 


re chil- 


ATION of the vogue of comic 
the current insistence 
nd empl 
vertisements donot, 
sent a new advertis- 
ng tend. ‘They certainly do not represent 
nid-1g20 humor in advertising, for they are 
meant 10 be taken with 
and can be kaughed at bu 
represent is the ‘tendency toward 
IL the airs and graces and most 
and reason with which ad 
Vertising was once proud to clothe itself. 
Even advertising which is: not primarily 
pictorial shows the same influence, There 
Is less interest in_ balanced pages and bal- 
anced sentences, There is less appeal to the 


pon str 

ments. ‘The comic 

suit speaking, ve 
nd 


intelligence and more appeal to the emo: 
tions. Headlines are bigger and blacker 
coupe mple offers larger and more 


00 in the 
ne low pric 
ul stands forth 
In radio, the most 
programs have been 
ny and. maga 
the last 
igh. Comie-strip advertising is simply de- 
presion advertising in one of its most d 
pressed moments. 

Biggest comicsection customers have 
been Lever Bros. (Lifebuoy, Rinso, 
Lux soaps) and General Foods (Gi 


strident (once almost 
more genteel circles) has beee 
bargain price, or eut pric 

in unblushing botdl 
blatantly commere 
most successful. In 
2 


Postum, Post Toasties, Jell-O, “Minute 
Tapioca). General Foods was the first Gomie 
Weekly client, starting May 17. 1931, with 


a page called Egbert Energy. Designed for 
juvenile consumption, it showed Egbert, 
assaulted by a group of tough little boys, 
knocking them out and over while also giv- 
inga lecture on the carbohydrates, proteins, 
phosphorus, and iron contained in Grape 
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uuts. General Foods remained one of the 
best comic customers through 1931 and 
1ggz, using both Comic Weekly and Metvo- 
politan plus many daily. pap thus 
ar in 1933 it has not published any comic 
advertisin; ‘out of the 
funny papers. Lever Bros., however, con- 

to be a major aid to the comic sup- 
plement medium, stresing Lifebuoy and 


of the funny advertisers are promoting, 
cither toilet goods sold on a cosmetic ap- 
peal or foul products which approach as a 
limit the patentmedicine field, 

The advertising strips ha 
ficial resemblance to 

they are built around a sales 
instead of a gag. ‘They are nearly always 
based on the Belore and After theme, Their 
type is the old-fashioned (exc 
seems not so old ed) hair-restorer ad- 

i absolute 


remedy 
ple: 


is pictured in teat 
not call on her any more. The other girls, 
some sweet, girlish 

insinuate that Betty hay been 
‘eareless” and does not_ wash her under- 
things every day. This idea percolates and 
Betty is next shown in the acc of washing. In 
ick again and eleanli 


tas been careless abor 
climax shows Betty 


bout Jim's ret 
Jing. 


1e happy 


SERVE that the advert 
pot supposed to be fun 
ay of the serial and co 
ng strips). Observe also t 
nearly always appeal to a technically 
audience. Their central theme is no more 
startling than it was before the cartoon ad 
vertisement appeared: Lifebuoy had Body 
Odor long b ith But whereas 
the copywriter relies what pon 
suggestion and avoids the flat statement of 
some of the more demoralizing aspects of his 
1 cartoonist of course makes every 
with the utmost simplicity, emphasis, 
s precisely what he is, 
paid to do, but which does not prevent the 
cefect from being rather overwhelming. 
one of the advertising strips is drawn by 


than 
adverts 


any well-known comic artist although Mr. 
defunct 


Ben Batsford has revived lon 
stripea 

Royal Gelatin. Some of the regular comic 
artists might be willing enough to draw ad- 
vertising funnies, but the syndicate will not 


= tore 


{fa newspape 
pdt finds 
sune artist and the same ch sina 
rival newspaper (which is being paid for 
running hin) the fury of the first news 
paper knows no bounds. Clare Briggs did 
do a notable series of Old Gold cartoons 
(but on a much higher plan than the Sun: 

nid Fontaine Fox hay also 
cople into oc 
fr, Briggs was 


permit any such activity. F 
i ven strip 


day funny-ads) 
puth 


ists who own their copyrights 
with their creatures what they wish 
Goldberg also drew some excellent Old 
Gold cartoons but hardly had they started 
to appear when Mr. Hearst. put his foot 
down with great determination. And Mi 

Goldberg (whose Sunday comics are d 
wibuted through Hearstowned Ring Fe 
tures) stopped promoting cigarettes. 


ILE regular cartoor 

much disturbed by the a 
advertising competitors but have since de 
Gided that the advertising are 30 
banal that they have nothing to fear from 
them. The early advertising strips, howes 
were designed to fool the reader into mi 
taking them for genuine funnies. But now 
they must be labeled advertisements and it 
is generally admitted that most of the adult 
realers are no longer deceived. Oddly 
enough, neither agency nor advertiser ever 
seemed w worry over the possibility that 
the uicked reader might harbor ilwill 
toward the product jention be gained 
at the cost of irritation. In faet, there is a 
School of agency thought which maintains 
that since the public has learned to rec: 
‘ognize advertising comics as such, the use 
fulness of the comic ad has virtually disap: 
peared. 

Future of the commercial comics is ex- 
tremely debatable and hotly debated. Many 
advertisers have experimented with then 
more on a oneshot th 
and permanent basis, The 
‘on the visibility a 1. Everybodly reads 
the funnies so everybody will read advertise: 
ments 


ng Character appearing, 
them, They” are certainly easy t0 
ad there is no doubt about their 


Emphasis and vigor. And the fact that they 
are indescribably crude is probably an 
argument for rather than against the 
Apparently in this world whenever an ad: 
veitiser goes beyond the previous limits of 
advertising decorum he is severely crit 
has to work overtime to meet 
product. 
y be that the funny ad 


prosper,and become more 
numerous. Certainly they seem to be well 
‘with their times. Meanwhile the 
main an odd commentary on the value of 
1g dignity and taste. If itis the Bull 
that sells the merchandise, what happens to 
the China Shop then? 


